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0l1. Why we need your support.
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We need you

Help us reach those
affected by the Armed
Forces LGBT Ban.

Your organisation could reach someone we can't.

Use this toolkit to help raise awareness of the financial and

non-financial recognition available to those affected by the
Armed Forces LGBT Ban.

Applications close: 12 December 2026
For more info, visit:

gov.uk/affected-by-the-ban
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Why your support matters

You could reach
someone we can’t.

Recognition is available for people affected by the Armed
Forces LGBT Ban, but some of those eligible may still not
know about it.

For understandable reasons, some affected veterans are no longer

connected to MOD, Armed Forces, veteran or LGBT+ networks.

Others may not identify as veterans anymore, may have lost trust
in MOD, or may not realise the recognition schemes could apply
to them.

Applications close: 12 December 2026
For more info, visit:

gov.uk/affected-by-the-ban

That’s why your support matters.

Through the workplaces, services, communities and networks
people already know and trust, you can help this message reach
those we may not reach directly.

With the application deadline
approaching, every share and
signpost matters.

APPLY
BY
12 DEC
2026

LGBT Ban Ally Toolkit

© MacMartin Ltd



Who could you help us reach?

You don’t need to have served
yourself to make a difference.
Passing the information on could
help it reach someone who did.

People who were directly affected People who may not realise it applies to them People who know someone affected
People who were dismissed, discharged or affected in Not everyone affected was dismissed or discharged. Friends, family members, former colleagues, carers,
any way by the Armed Forces LGBT Ban while serving Some may have experienced harassment, investigations, community members and professionals can all help
between 1967 and 2000. disciplinary action, pressure to hide who they were, or spread the word.

other impacts on their service. They may not realise
recognition is available to them.
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Helping is simple

You don’t need to be an
expert on the schemes
or advise anyone about
their eligibility.

We're asking you to help more people hear about
the recognition and support available.

You can:

» Raise awareness within your organisation and networks.

Share campaign materials through your existing channels.

Display posters and leaflets in relevant spaces.

Use the ready-made toolkit assets online and offline.

Contact us if you need something more tailored for your audience.

QRCES
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for those affected by the
Armed Forces LGBT Ban.
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Let people know support is available, if they have questions or need help applying.

The most important action
is to direct people to:

gov.uk/affected-by-the-ban

The campaign website explains what
recognition is available, how to apply
and where to access support.
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02. Internal assets.
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Within your organisation

. 'LGETBE“_‘:&& |® Ministry of Defence
Start with the people e " (g y
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\_1967= Know someone who may have been affected

you alre ady I‘e aCh . I support those affestedl by the Armed Forces LGBT Ban? e

Help them find out about the financial and non-financial BY

the Armed Forces LGBT Ba recognition available to them. 12 DEcC
2?;?::;::::0?:&:&;%2;?2?"emEd accesstherecs o el ) Visit gov.uk/affected-by-the-ban

Your staff, volunteers and internal networks may include

people affected by the ban - or people who know someone Visit gov.uk/affacted-by- e

who was. Email signature banners

Internal communications can be particularly valuable
if your organisation employs veterans, works with veterans,
or has staff who may know someone affected.

Simple ways to help:

e Share in staff newsletters.
» Use the ready-made copy to introduce the campaign and direct people to the GOV.UK page.

. e Add it to your intranet.
Assets available:

» Give people somewhere they can access the information privately and in their own time.
e Posters » Display posters.
e Email signature banners » Use staff rooms, noticeboards, communal areas and other high-footfall spaces.

e Internal newsletter copy * Use digital screens.

» Display campaign graphics in offices, reception areas and shared spaces.
e Intranet copy o
e Add an email signature banner.

» Digital screen graphics » Help increase visibility through everyday communication.
* Internal social content e Share through internal networks.

e Conversation prompt card o Ask Armed Forces, LGBT+, wellbeing, HR and EDI groups to help spread the message.
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Internal assets

Posters
Ready-to-display campaign posters for
staff areas, noticeboards and other
shared spaces.

Download posters - Digital

Download posters - Print
Internal newsletter copy
Ready-to-use copy for staff

newsletters, bulletins and
internal updates.

Download newsletter copy

Conversation prompt card

Email signature banners
Add the campaign message to staff email
signatures to help raise awareness
through everyday communications.

Download ebanners

Intranet copy
Ready-to-use campaign messaging
for your staff intranet or other
internal platforms.

Download intranet copy

Digital screen graphics
Campaign graphics designed for digital
screens in offices, staff areas and other
shared spaces.

Download digital screens

Internal social posts
A ready-to-share ally carousel
encouraging staff and networks to help
spread the word about the campaign.

Download social graphics

A handy tool to help frontline teams start conversations and signpost people who may have been affected. Download prompt card
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https://www.dropbox.com/scl/fo/ru9p343k98z5i1kwg5n3m/ACEJ7BoiHoDf83nGcjWJPy8?rlkey=l5zhzp76wkfb68jlulytgu9io&st=d209g4q5&dl=0
https://www.dropbox.com/scl/fo/wisvse3ah2dvg7jugln4o/ACYiyRBtcD0UvjQPzheSGZY?rlkey=ue0jy0xtvwqgh5er9pcutlfxo&st=xuuiroha&dl=0
https://www.dropbox.com/scl/fo/nujy4vs95zvww4fpvlmqs/ALvIPgO2DOOBfxzmg30v0N4?rlkey=0wxdy06lvjsqoxtznptkhdf1l&st=rc9hx0ql&dl=0
https://www.dropbox.com/scl/fo/xactc0wn5ruykaxdnxmsx/AO3Md7Ss8Y6BziZnS-bM22A?rlkey=lks173xz2jep2etu9a87j8dhi&st=02vd9f9b&dl=0
https://www.dropbox.com/scl/fo/szujzxvj9f48lhwj0d76w/ADpRUjg0NsO8xkmgQwipiG0?rlkey=mqw953r6gwu3xqn4l1hnl6gw4&st=ud7wn1qn&dl=0
https://www.dropbox.com/scl/fo/0dyh7ba7k54gkpis84ksr/ABB_P_lCm3CkzqiKtV0GKgo?rlkey=vm02eg8b5blsugdy70prkggzw&st=nbpfgt1m&dl=0
https://www.dropbox.com/scl/fo/y5wlpanj67bov6qd4oe1e/AOxMlMv5rtmVtIA5Q7LwlZo?rlkey=80ywel9qhazaj60g8mbkovj8c&st=15b4190r&dl=0
https://www.dropbox.com/scl/fo/239fvk7oaw2idg06jew5n/AD-2uDbkM2JXZsicaaCl79I?rlkey=scmwp22bdgm2z3njgb07v1nta&st=43ls9gf4&dl=0
https://www.dropbox.com/scl/fo/239fvk7oaw2idg06jew5n/AD-2uDbkM2JXZsicaaCl79I?rlkey=scmwp22bdgm2z3njgb07v1nta&st=43ls9gf4&dl=0
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03. External assets.
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Help the message travel further

Think about the people
your organisation
reaches every day.

Through your services, social channels, website, newsletters, physical
locations and partner networks, any one of these could be the place
someone first discovers that recognition is available.

Ways to share:

Post campaign content on social media.

Include the campaign in public newsletters.

Add campaign information to your website.

Display posters and digital screens.

Make leaflets available.

Brief frontline teams so they know where to signpost people.

You don't need to explain the schemes yourself.

Share the campaign with partner organisations & community networks.

“My Etherton Ribbon

Support is available 15 more important than 2

lhl'DnghOLIt the

application process.

If you were affected That signifies that the BIRE J= 2
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Lkl f.m'] m:_lcnl Organisations that c s that my service
and non-financial
S . " _wss of value.” §
recognition is &
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BY
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Ministry
of Defence 3 VE

Social media carousel

Assets available: The most important action

is to direct people to:
e Social media graphics

Suggested captions gov.uk/affected-by-the-ban

Posters & leaflets

Website & Newsletter copy Here they can find official information
about the recognition schemes,
support available and how to apply.

QR code

Campaign URL
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Public facing spaces

Here
affected t':.'r the Ar med Forces

{ you were dismissed, discharged or
offected in other ways, you can opply for

inancial and non-tinanciol recognition

suppert is available throughout
your application.




External assets

Social media graphics and captions
Ready-to-share campaign graphics and
captions for your organisation’s public
social media channels.

Download social media pack

Website copy
Ready-to-use campaign messaging for
your organisation’s public website or
online resource pages.

Download website copy

O7. Campaign URL

Posters
Campaign posters for public-facing
spaces, noticeboards, waiting areas and
community venues.

Download posters - Digital

Download posters - Print

Newsletter copy
Ready-to-use copy for public
newsletters, member updates and other
external communications.

Download newsletter copy

Leaflets
Printed for events, receptions, community
spaces and anywhere people may want
information to take away.

Download leaflets - Digtal

Download leaflets - Print

QR code
Add the campaign QR code to your own
materials to direct people straight to the
official campaign page.

Download QR code

Use @A YL i{=le1d-To Bl IAR e TR oF-ToW across your communications to signpost people to official information, support and how to apply.
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https://www.dropbox.com/scl/fo/rlxlul5og2drrld2zfd2i/AIyXDuWxoKRol2ID1SMYLTM?rlkey=mvlw6ecj3awef764ubxqa2syf&st=sqdk53a0&dl=0
https://www.dropbox.com/scl/fo/vo1lb438s5d9jfmyhcqba/AGAhT89lqhza4jq9Dgpud2M?rlkey=mjrdc979zsula59xb1r525zur&st=mz6cskmy&dl=0
https://www.dropbox.com/scl/fo/ls4y18sfb5xjffmxnc1ki/AAGEMQA4amdb-O2pkIRej84?rlkey=3f41s94rmg16k2dyjdyhhvk25&st=uex8716i&dl=0
https://www.dropbox.com/scl/fo/k7h5cipiez4cnq65om1yg/AISV04jJUR2gEqz-ZcssVCU?rlkey=1dg1ro41fyh2zf9g34vjyvvne&st=yah7ktn4&dl=0
https://www.dropbox.com/scl/fo/6tgu237ad4yjzg0xdo3o0/ADWtjTTx1ctCW9RsaEJzfnY?rlkey=mcvm70rs2jnsbhn6okgeaoo6p&st=eaqnv997&dl=0
https://www.dropbox.com/scl/fo/ftsr9y0jjnrlsp652qac0/AB5QXFVVmIwoISup6HDZcf0?rlkey=xtkr7338br8ppu8o74m6197kf&st=uorubdjz&dl=0
https://www.dropbox.com/scl/fo/l1gcd77xfq06gkzw7k57e/AGLfa0nym76otCatcHDEMPM?rlkey=h5b4457pnn1dkerba00pbqeg1&st=r9uqhxxn&dl=0
https://www.dropbox.com/scl/fo/zt9pobfwl4osv18vehcml/APZv9-H6chzai7yg-F4GsMM?rlkey=zdu98k039h6a8570u930q389o&st=pnx5noob&dl=0
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Campaign materials

Taking the campaign
to an event?

Pull-up banners
Grab attention.
Use in visible locations to introduce the campaign
and encourage people to find out more.

Posters
Build awareness.
Display around your event, venue or community space.

Leaflets
Give people more information.
Useful for anyone who wants to take the details away
and look at them in their own time.

Campaign materials can help attract
attention, start conversations and give
people something useful to take away.

\

ES S —

§ LceTBAN |
u;ngfﬂ.ﬂg
BY

“Did you ge 12 pec
1967 & 200;? between 2026

“|
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recognition jg availg

B ble.” I .
I S — LT
| | “Find oyt more & ag .
gnpost ces .
Signpost c:lgov.ukfuﬁacted-by-i;:EES: -

Conversation prompt cards
Help start the conversation.
Where available, these can help teams introduce the
campaign and confidently signpost people.

APPLY

Pens
A conversation prompt and something to pass on.
Campaign-branded pens are also available for events
and outreach activity.

Print-ready artwork is
included within the toolkit for
professional printing.

We also hold a stock of
selected printed materials. If
you need physical items for an
event, or would like something
more tailored, please

Contact the campaign team:

LGBT-FRScheme@mod.gov.uk
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Help them find
the right information.
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4

Help them find the right information.

You don’t need to have
all the answers.

If someone tells you they think they may have been affected by the
Armed Forces LGBT Ban, you are not expected to determine
whether they are eligible or explain the application process in
detail. Your role is simply to respond sensitively and help them find
the right information.

Keep in mind:

Don’t assume eligibility.

Encourage people to check what applies to their circumstances.

Don't ask someone to share their experience.

They only need to tell you what they feel comfortable sharing.

Let them know support is available.

They don’t have to understand the schemes or complete an application alone.
Respect privacy.

Where possible, give people the opportunity to access the information.

discreetly and in their own time.

A simple way to signpost:

“There is financial and non-financial
recognition available for people affected by the
Armed Forces LGBT Ban. Support is also
available if you'd like someone to talk you
through the process.”

Campaign website:

Key information to share: Application deadline:
12 December 2026

Support:

Details of application support are
available on the campaign website.
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Everything you need to spread the word.

Choose the materials that work best for your organisation and audience.

Asset:

Posters
Leaflets

Pull-up banners

Email signature banners

Social media graphics
Digital screen graphics
External newsletter copy
Internal newsletter copy
External website copy

Internal website/intranet copy

What it's for:

Quick awareness & signposting
More detailed information people can take away

High-visibility campaign awareness

Building awareness through everyday
communication

Sharing the campaign online

Awareness in shared spaces

Sharing with customers, members or service users

Sharing with staff & volunteers

Signposting members of the public

Signposting staff privately

Where to use it:

Offices, waiting areas, community venues, noticeboards
Events, receptions, frontline services, community spaces

Events, conferences & outreach activity

Staff and organisational emails

LinkedIn, Facebook, Instagram & other channels

Waiting rooms, reception areas, offices & public spaces

Public newsletters

Staff newsletters & internal bulletins

Public-facing websites & resource pages

Intranets & staff portals

Click below to:

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]

[DOWNLOAD]
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https://www.dropbox.com/scl/fo/6hnzqtwnhnawxokrytx3s/AFyZukaHaw5WK2cHK2-5NDo?rlkey=cmvbu27q1l17dlh4xr3dv3lgh&st=9q3e8ux5&dl=0
https://www.dropbox.com/scl/fo/45o3ysmaf55zp6yb77lr7/AJep8npY0TDdVlIo7gD136Q?rlkey=852ggathrofeslyvb8gab038x&st=ekpzuhss&dl=0
https://www.dropbox.com/scl/fo/r498s0xoj85bm0dgy7i3z/AFkK5CrREqyCSLjqQYDbql8?rlkey=5a2yjeiwenzk4jzpmdr9spksr&st=phpwas8t&dl=0
https://www.dropbox.com/scl/fo/nujy4vs95zvww4fpvlmqs/ALvIPgO2DOOBfxzmg30v0N4?rlkey=0wxdy06lvjsqoxtznptkhdf1l&st=65n289tx&dl=0
https://www.dropbox.com/scl/fo/vo1lb438s5d9jfmyhcqba/AGAhT89lqhza4jq9Dgpud2M?rlkey=mjrdc979zsula59xb1r525zur&st=52jkbb7c&dl=0
https://www.dropbox.com/scl/fo/nnezgkj4h2ece79gy1ruj/AFYBQuiXGKwncoVv_W8T-R0?rlkey=xs2e1pmqfeii2ismjz5amerm6&st=jbxen776&dl=0
https://www.dropbox.com/scl/fo/ftsr9y0jjnrlsp652qac0/AB5QXFVVmIwoISup6HDZcf0?rlkey=xtkr7338br8ppu8o74m6197kf&st=ki5qsw2l&dl=0
https://www.dropbox.com/scl/fo/ru9p343k98z5i1kwg5n3m/ACEJ7BoiHoDf83nGcjWJPy8?rlkey=l5zhzp76wkfb68jlulytgu9io&st=pabuhq90&dl=0
https://www.dropbox.com/scl/fo/rlxlul5og2drrld2zfd2i/AIyXDuWxoKRol2ID1SMYLTM?rlkey=mvlw6ecj3awef764ubxqa2syf&st=hs513794&dl=0
https://www.dropbox.com/scl/fo/0dyh7ba7k54gkpis84ksr/ABB_P_lCm3CkzqiKtV0GKgo?rlkey=vm02eg8b5blsugdy70prkggzw&st=qr323rbs&dl=0
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We'd like to work with you

You know your
audiences and
networks best.

If the materials in this toolkit don’t quite work for
the people you need to reach, please talk to us.

We may be able to provide:

e Printed campaign materials

Additional quantities for events

Alternative formats

Tailored messaging

Support with partnership activity

£ s
LGBT B"’é 3 Ministry
J.EEI'T'E_?__Q_.-_—-—"' of Defence

Lee deserved
recognition.

Visit: gov.uk/affected-by-the-ban

Tell us how we could best
reach those affected through
your organisation.

Contact the campaign team:

The campaign website explains what
recognition is available, how to apply
and where to access support.
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Help someone discover the recognition available

Help us reach those

affected before
time runs out.

Some people affected by the Armed Forces LGBT
Ban may never see this campaign through
traditional Armed Forces or veteran channels.

But they might see it through you:

» A poster in the right place.
» A conversation with someone you support.
e A post shared with your community.

e Alink passed on to someone you know.

Each could help someone discover the
recognition and support available to them.

rn.j-ﬁ}}f ﬁ .
'1ﬁ [\ Inis
- | of Dedence
[ teer BAN i“-g-—l
(19672000 |
—_— :.:_E__) Ié APPLY

I = BT

50 days

eft to apply-.

Applications close: 12 December 2026
Please signpost them to:

Count down social posts

Download the materials.
Share the message.

Help someone take the
first step.
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Thank you.

If you have any questions or would like to discuss in
more detail, we're happy to help.

Get in touch with the campaign team:
LGBT-restorativeaction@mod.gov.uk

| % Ministry of Defence

WW MacMartin
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